
Email Marketing for 
Libraries



Agenda

• Tour of Constant Contact
• Advanced Email Marketing Tools
• Best Practices



Why email?

• 77% of marketers have seen an 
increase in email engagement 
over the last 12 months.
• Smartphone users prefer to 

receive brand communications 
via email.
• Email marketing is expected to 

continue to grow
• Email is considered one of the 

most effective channels for 
marketing, with 79 percent of 
marketers placing it in their top 3.



Preferred Channel for Digital Business 
Communications



Tour of Constant 
Contact



Basic Navigation 
- Tour

Blue Banner:  

• Marketing Campaigns 
• Contacts
• Reporting
• Tools
• Create



Sending 
Emails



Designing Your 
Own Template

• Keeping Email Consistent 
will help with open rates

• Start with a pre-designed 
template or a blank slate

• Utilize the personalization 
tokens



Contacts



Adding Contacts: Sign Up Forms



Adding Contacts: Manual Collection

• Option when signing up for a library card
• At the end of programs
• At the end of service transactions



Organizing 
Contacts

• Lists
• Segments
• Tags
• Contacts



Utilizing 
Constant 
Contact Tools



Types of Marketing 
Campaigns
• Email

• Automation

• Events

• Ads

• Landing Pages

• Sign Up Forms

• SMS ($)

• Social Posts and Monitoring 

• Surveys



Automation



Automated Welcome Email

• What should you include? 
• Why this should be more 

than one email



Other 
Automations

• Anniversary to mailing list 
(possibly of getting a library card)

• Target specific segments: For 
example - Inactive Users



Social Media Posting & Monitoring



Post Emails to 
Social Media

• Facebook
• Instagram
• LinkedIn



Customize Images and Content for each 
platform



Design Best 
Practices



Content Ideas



Types of Emails

• Promotional:  
• Newsletters
• Event Flyers
• Resource Promotion

• Informational
• 4 Tips for… 
• 6 Books not to miss…



Newsletter Best Practices

• Send on a regular schedule
• Make your intro personal 
• Keep to 3 topics
• Encourage engagement



Best Practices: Design



Source: https://pin.it/5rq98B6 

https://pin.it/5rq98B6


Tips

• Utilize White Space
• Stick to 1 or 2 columns

https://venngage.com/blog/email-newsletter-templates/ 

https://venngage.com/blog/email-newsletter-templates/


Mobile First

• 41% of emails are now opened 
and read on a mobile device



Images

• If I don’t see your images, I should still understand the email
• Your email should not be a list of Canva digital ads or one big image
• Use images for design with text 
• Add in some text in there to break it up
• Remember to add Alt-Tags 



Mobile Devices and Images



Organize and Group Content



What is the 
Call-to-Action?



Buttons/links
• 46 x 46 pixels at a minimum

• Avoid “Click Here” – Better 
“Learn More” “Reserve 
Today”

• Use Buttons not images for 
hyperlinks 



Fonts
• Be consistent with your overall brand 

and 
• Squint test
• How does it look on desktop, tablets, 

mobile? 

https://www.smashingmagazine.com/2015/08/typographic-patterns-in-html-newsletter-email-design/

https://www.smashingmagazine.com/2015/08/typographic-patterns-in-html-newsletter-email-design/


Color Contrast

• What are hex codes? 
• Why does it matter?
• What is the goal?
• ratio of at least 4.5:1 in general
• Large-scale text and images of large-scale text have a contrast 

ratio of at least 3:1

more

https://webaim.org/articles/contrast/


Color
• Is color alone conveying 

information?

• Is the contrast enough? 



Avoid Long Emails
• Gmail clips emails after 

20540 characters of code, or 
roughly 20kb of size. 

• The longer, the less likely 
someone will read it



How often 
and when 
should 
you email? 



How often and 
when should you 
email? 

• How often can you manage on a 
regular basis?

• How many events you offer? 





Who is the email from?

• Avoid “no-reply” email addresses…they send a 
clear message.

• Send from a person not the library.  



Subject Lines that Work



Subject line

• Determines if anyone will read 
your message.

• Make it Matter
• Ideal length is six to 10 words.
• Long subject lines will drop off 

the subject line
• Personalize the subject line



Hyper-Personalization

Add your recipient’s name in 
the Subject line! 



Interaction

• Use polls, RSVP and Buttons to 
create an interactive experience 
for users



Animated GIF

Image sources https://reallygoodemails.com/emails/your-card-was-mailed 

https://reallygoodemails.com/emails/your-card-was-mailed


PROOFREAD
PROOFREAD
PROOFREAD



Language

• Spell things out – skip the acronyms and 
abbreviations*

• *unless you know they know the 
acronym



Pre-Send Checklist

• Grammar Check
• Tone Check
• Details Check



Growing Your List
• Subscribe option on your 

website

• Opt-in at Library Card 
Registration

• QR Codes within the library
• Pitch your list at the end (or 

beginning of every program)

• WOMM



Segmenting Your 
List
• Higher open rates.

• Fewer unsubscribers.

• More click-throughs.
• Increased conversions.



Weed Your List
• Remove people who do not open your 

emails

• Remove bad email addresses



CAN-SPAM Compliance

• Include your business postal address in all emails.
• Make it easy for email recipients to unsubscribe.
• Honor opt-out requests within 10 business days.
• Use subject lines that reflect the email content (avoid deceptive clickbait).
• Ensure anyone sending emails on your behalf complies with CAN-SPAM.
• Have accurate email header fields (from, to, reply to, and routing 

information).
• Let recipients know that a commercial email is an ad or promo versus an 

account statement.

Source: USChamber

https://www.uschamber.com/co/grow/marketing/email-marketing-law-best-practices?utm_campaign=reallygoodemails-newsletter


Using AI to Spruce up Emails



Chat GPT,  Grammarly, 
Canva, MidJourney…
• These tools can help create 

custom text and images
• Spell check, tone, grammar 

check your content



Resources

• Email Marketing Laws: What Small Businesses Need to Know About 
Compliance
• A Beginner's Guide to Creating and Managing an Email Marketing List
• Pocket Guide to Combining Typefaces (PDF)
• Unsplash
• Social Media Holidays: blog.hootsuite.com/weird-holidays-to-

celebrate-on-social-media also on Canva

https://www.uschamber.com/co/grow/marketing/email-marketing-law-best-practices?utm_campaign=reallygoodemails-newsletter
https://www.uschamber.com/co/grow/marketing/email-marketing-law-best-practices?utm_campaign=reallygoodemails-newsletter
https://www.uschamber.com/co/grow/marketing/create-and-manage-email-marketing-list
https://blog.typekit.com/wp-content/uploads/2016/04/combiningtypefaces.pdf
https://unsplash.com/
https://blog.hootsuite.com/weird-holidays-to-celebrate-on-social-media
https://blog.hootsuite.com/weird-holidays-to-celebrate-on-social-media

